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MengY uhong( 7 5 7%)

Male, 1997-11
Jianye District, Nanjing, China (Relocatable)
+8613951848719/ +447410503677 | likang832@126.com/ likang832@gmail.com

EDUCATION
King’s College London London, UK
Master of [Science] in [Banking and Finance] Sep 2021 — Dec 2022

e Award Class: Pass with Merit — Rank top 20% (GPA 3.0/4.0)

Relevant Subjects: Quantitative Methods for Finance / Investments / Financial Statement Analysis /
Risk Management / Commercial and Investment Banking / Research Project / Financial Derivatives /
Principles of Behavioural Finance / Bond Markets' Instruments and Trading Strategies.

Dhurakij Pundit University Bangkok, Thailand
Bachelor of [Business Administration] in [Finance and Accounting] Sep 2016 — Nov 2019
e Award Class: First Class Honors — Rank top 10% (GPA 3.59/4.0)

Relevant Subjects: Principles of Accounting / Internal Audit and Control / Intermediate Accounting /
Cost Accounting / Economics / Enterprise Risk Management / Principles of Investment and Securities
Analysis / Business Analysis and Planning / Business Finance / Investment Banking / Principles of
Marketing.

WORK & INTERNSHIP EXPERIENCE

Norway NYO3 International AS Remote, China

Chinese Market Strategic Cooperation Analyst, Part-time Dec 2024 — Present

e 1. Market Entry & Competitive Strategy: Spearheaded China go-to-market strategy by
conducting in-depth market analysis using PEST and Porter's Five Forces frameworks. Performed
comprehensive SWOT analysis on 15+ competitors to define a core market entry strategy based on
certification, traceability, and a key supplier partnership. Quantitatively validated the company's
dual technological moat in krill oil extraction, providing decisive data for a value-driven product
differentiation strategy.

¢ 2. Financial Feasibility Analysis: Utilized Excel to build dynamic financial models for various
market entry scenarios. Through sensitivity analysis, Discounted Cash Flow (DCF) valuation, and
rolling forecasts of raw material price changes, sales volume, and revenue, Combined with
moving average, exponential smoothing, linear regression and time series ARIMA forecasted
the Return on Investment (ROI) and break-even point under different strategies (e.g., pricing,
channel costs, marketing budget).

¢ 3.Consumer Demand & Cost-Benefit Modeling: Performed text and sentiment analysis on over
100,000 user comments from social media to accurately define three core user personas. Used
Python (Jupyter Notebook) to conduct a weighting analysis of key user drivers (e.g., price
sensitivity, brand heritage, proof of efficacy, specific pain points), discovering that the impact of
"proof of efficacy" on purchase conversion rate was 40% higher than that of "price sensitivity."



This insight guided resource allocation for marketing content and new product development (NPD),
enabling a more precise targeting of the marketing budget towards high-conversion channels and
optimizing the Customer Acquisition Cost (CAC).

4. Led brand promotion, public opinion management, and consumer education for Omega-3 life
science products in China to boost sales. Created in-depth content on major Chinese social platforms
from a consumer perspective, leveraging the brand’ s partnership with Norwegian-listed leader
Aker BioMarine and triple industry certifications (IFOS/IKOS/ORIVO) as key messaging assets.
Highlighted competitor certification gaps to lower consumer decision barriers. Resulted in over
50,000 views, 300% increase in brand exposure, 30% GMYV growth, and 70% repurchase rate
of Tmall, JD, Pinduoduo E-commerce.

5. Addressed negative speculation over brand origin by rapidly producing legal and commercial
clarifications (e.g., EU trademark registration, Oslo headquarters proof, Aker BioMarine vessel
activity). Achieve public opinion reversal, reduce brand search negative rate by 50%, with
negative public opinion conversion rate exceeding 30% (controversy followers = purchasing
users).

6. Promoted the company's ESG values and actions through major social platforms like WeChat,
Zhihu, and Bilibili. Link brand value with ecological protection through the AWR Antarctic
environmental project and sustainable sourcing technologies (e.g., Eco-Harvesting patent). Build an
international and sustainable brand image, enhance consumer loyalty and recognition, create
emotional brand value, and establish product trust. Achieve a brand premium of over 20% and a
KOC content virality rate exceeding 200%.

Cloudrooms Co.,Ltd, Citian & Partners Co., Ltd London, UK
International Student Housing Associate, Full-time Jan 2024 — Dec 2024

1. Market Analysis & Asset Financial Due Diligence: Continuously tracked and researched
London's macroeconomic trends and rental market supply shifts through various economic data
websites (e.g., ONS, Zoopla). Utilized Excel and Python to perform linear regression and time
series analysis on public data for rental indices, vacancy rates, and street-level safety, building a
Rolling Forecast Model to predict rental fluctuation trends in key areas 3-6 months in advance
with 70% accuracy. Authored regional due diligence reports for internal and client use, not only
identifying risks such as rental growth and contractual pitfalls but also quantifying street-level
expected Rental Yield and investment risk through data models, providing data-driven financial
advice for client decision-making.

2. Financial Operations & Cost Control Analysis: Meticulously recorded and reconciled the flow
of funds between landlords, tenants, and the company. Used Excel, Alteryx, and SQL to cleanse
and analyze thousands of transaction records, creating a dynamic financial dashboard to monitor key
performance indicators (KPIs) such as operating profit margin, Cost per Occupied Room, and
customer renewal rate. Conducted regression analysis on operational cost sub-items like
maintenance and cleaning to identify key variables causing cost overruns and affecting customer
satisfaction, proposing process optimizations that ultimately helped the company reduce operational
costs by 5% and enhance the marginal utility of expenditure on customer satisfaction.

3. Led a targeted market research project on the rental needs and consumption trends of
international students. Conducted statistical analysis on over 300 valid survey responses (using



Excel, Python) and combined it with in-depth interviews. Discovered that compared to local
students, international students exhibit nearly 50% higher sensitivity to "All-inclusive" pricing,
"zero-deposit schemes," and "maintenance response speed." This conclusion directly drove the
differentiated design of the company's service packages, precisely targeting a market niche
overlooked by large apartment operators and private landlords, which became the company's core
advantage in acquiring international student clients.

4. Recorded detailed financial transactions among landlords, tenants, and the company bank account.
Collected and reviewed client documentation, conducting due diligence and risk assessments in
accordance with KYC regulations. Regularly generated monthly financial analysis reports (e.g.,
income statements) and flagged overdue or defaulted accounts by tier. Provided end-to-end "one-
stop" support from contract signing to move-in (e.g., guarantor requirements, UK Deposit Protection
Schemes), achieving a 98% customer satisfaction rate and a 20% increase in repeat bookings.

5. Regularly organized online webinars to guide prospective international students on UK rental
procedures, offering tailored housing solutions for Chinese students and international job seekers.
Reached over 500+ target clients through platforms like Xiaohongshu, Spareroom, WeChat
communities, and property agencies, achieving a private message conversion rate of over 25%.

6. Coordinated property viewings for clients. Provided customized rental advice based on budget,
transportation, safety, and proximity to universities. Explained lease terms, legal obligations,
community policies, and local regulations to ensure international clients understood their rights and
responsibilities in the UK. Consistently received high praise for being responsible, approachable,
and patient, maintaining a 98% customer satisfaction rate.

Lloyds Banking Group London, UK
Data Management and Strategy Graduate Trainee, Full-time Apprentice Jan 2023 — Jun 2023

1. Data Cleansing & Integration: Systematically collected, cleaned, and integrated large-scale
datasets from banking systems, covering transaction records and customer account information.
Built a unified data source to support strategic analysis—for example, integrating credit card
transaction data to optimize fraud detection models. Enforced KYC principles by verifying
identities, analyzing needs, and providing anti-fraud guidance and mobile banking support for
flagged or call-in customers.

2. Data Analysis and Insight Generation: Applied Python, Stata, and statistical/machine learning
models (linear regression, random forest, K-means clustering) to analyze complex datasets.
Extracted key financial indicators, customer profiles, and predictive insights, providing decision
support for product recommendations and risk management at branch level.

3. Customer Segmentation & Profitability Analysis: Independently led a profitability analysis

for retail banking customers, extracting 100,000+ records with SQL and applying Stata to calculate
rolling CLV and service costs. Segmented clients into high, medium, and low tiers, revealing that the
top 20% contributed ~60% of profits, which informed differentiated product and service strategies.

4. Data Visualization & Reporting: Used tools like Echarts, Power BI, and Excel to design and
develop interactive visual dashboards, comprehensive financial statements, and analysis reports.
Transformed complex data patterns into clear, actionable insights through various chart types like
bar and scatter plots, facilitating effective data utilization for stakeholders across different
departments and seniority levels.



Nanjing Xinquan Thermal Energy Technology Co., Ltd. Nanjing, China

Project Financial and Legal Assistant, Full-time Jan 2021 — Jun 2021

e [eading bid preparation, stakeholder engagement, suppliers management, financial analysis, contract
negotiation, and project execution, resulting in a profitable and timely completion of the project.

o Solar Energy Water Heating Retrofit Project

= 1. Project Bidding & Financial Optimization: Secured a government-commissioned solar
energy project and immediately reduced procurement costs by 10% through strategic
supplier negotiations. Monitored accounts such as current assets, short-term liabilities,
fixed assets, gross profit, and costs to enhance cash flow, utilized Excel and Stata to
analyze historical accounts receivable data. This analysis identified root causes of payment
delays, leading to revised contract terms and collection strategies that increased AR
turnover from 3x to 5x annually, significantly improving working capital efficiency.

= 2. Financial Modeling & Cost Reduction: Independently built a comprehensive financial
model in Excel and Python, forecasting costs (materials, labor, equipment leasing) and
performing sensitivity analysis. Used the model in supplier negotiations to quantify impacts
on IRR, gross margin, and free cash flow, selecting the most cost-effective procurement
plan. Optimized G& A expenses and achieved 20%-+ total cost savings.

Xingyin Information Technology (Shanghai) Co., Ltd. Remote, China

Xiaohongshu Business Development, Intern Aug 2020 — Oct 2020

e Conducted preliminary screening and due diligence on over 20 potential brands, and facilitated
the signing of 2 new brands in beauty and home categories. Also aided in crafting partnership
scripts, tracked email/call responses, and categorized brand requirements and cooperation intentions.

SKILLS, ACTIVITIES & INTERESTS
Languages:
Native proficiency in Chinese; Fluent in English (IELTS 6.5, 2019); Elementary in Japanese.

Technical Skills:
1. Data and Statistical Analysis, Financial Analysis & Modeling: Excel, SAP-FICO, Stata, Alteryx,
Python, SQL, Cursor, Power BI, JIRA;

2. Video, image editing, and product prototype design: Adobe suite, MockingBot, Midjourney, Stable
Diffusion etc;

3. Online meetings, webinars, and presentation reports: PowerPoint, Word, Zoom, Teams, Tencent
Meeting, etc.

Training:
[Business Communication, Marketing Management]; [ Social Media Management]; [Digital Content

Creation and Editing]; [Financial Performance Assessment].

Activities:



1. United Nations Economic and Social Council Youth Forum 2023, with the theme of the Sustainable
Development Goals (SDGs), attended as an guest, focuses on potential solutions to global issues such as
the pandemic, conflict, poverty, and inequality(Guest)(New York).

2. Al Integration Conference for Marketing and Legal Industries(Participant)(Shanghai).

Interests:

1. Travel: Visited over 20 countries, gaining global perspective into national social policies and
economic landscapes, and experiencing cultural diversity(UK, USA, France, Germany, Norway, Spain,
Portugal, Hungary, Italy, Czech, Poland, Croatia, Belgium, Serbia, Albania, Macedonia, Turkey, Peru,
Thailand, Egypt, Maldives).

2. Self-media: Creating travel and study vlogs capturing global cultures and art, showcasing iconic
museums like the Louvre, the British Museum, and the Metropolitan Museum to share the world’s
diverse beauty across multiple social media platforms such as Xiaohongshu, Bilibili, QQ, and WeChat,
etc.

3. Content creation on international education, global economy, and cultural insights: Authored UK
study guides on Xiaohongshu/Zhihu/Baidu Tieba/Bilibili, offering unique analyses on universities,
majors, European life adaptation, and useful apps. Provided customized answers to reduce online
information asymmetry. Followed global affairs and financial markets, with personal commentary
articles reaching over 100,000 readers.

PERSONAL SUMMARY

Broad Global Perspective in Economics, Politics, and Culture: Holding a valid U.S. B-1/B-2 non-
immigrant business travel visa (10-year multiple entry). Previously held a UK Post-Study Work
(PSW) visa and legally resided and worked in the UK for two years. Accumulated approximately three
years of living and working experience across Europe, North America, and South America, having
traveled to over 20 countries. These extensive experiences have significantly enhanced my intercultural
adaptability, coordination, and communication skills.

Extensive Knowledge Base and Versatile Skill Set: Proficient in using various data analysis and
reporting tools (e.g., Excel, Stata, Alteryx, SAP-FICO, Python, SQL, Power BI, PowerPoint) to
address diverse environments and challenges. Specialized in finance, accounting, economics, data
analysis, regional market insights, digital and offline marketing, customer relationship management
(CRM), and research on European lifestyle, immigration, visas, and national regulations. Expertise
includes, but is not limited to, industry and corporate financial analysis, management studies, macro-
and microeconomic-political research, and market investigations—Ileveraging cross-disciplinary
strengths.

Positive Character and Strong Learning Drive: Honest and responsible with a strong work ethic

and professionalism. Meticulous and detail-oriented, committed to high standards in all work processes.
Observant, analytical, and open to new knowledge, skills, and environments. Capable of rapidly
acquiring and applying new concepts. Continuously learning through platforms like Bilibili and
YouTube, staying up-to-date and constantly evolving. Equipped with excellent interpersonal and
communication skills—able to articulate ideas clearly, actively listen, and foster a collaborative and
supportive work environment. A dependable team player who contributes constructively when needed.
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o FREZKH: Pass with Merit(tf 55 1d) — HEB AT 20%(GPA 3.0/4.0).
FHRIRAR: & BT 7 / 85 W SRR b / R 2 / R ARAT S48 BHRAT W55 / A
FIH / &RfTAE TR AT AERT R/ fi2r 1 TR 55 5 5K .

Bl K% 25, FEH
LR E PR A i 5 21t 2016.9 —2019.11

o ZREZI: First Class Honor(—%5 5% 2247) — HEA BT 10%(GPA 3.59/4.0).
FHRBRAR: TR/ AT 530/ PR ) AR ST L TR AR RS /R
SES M REE / B A M SRR 7 I 55 1 EARAT L/ T E RS R

THE&SESZT
B NYO3 EErAFRZA E(NYO3 International AS) R, HHE
o 7560 & TF 7B, R 2024.12 —ZE 4

o 1. MHHENEZS M Market Entry & Competitive Strategy): %t xfHr[E KA Fi 17,
WAL TERE 1 BT I AT M TSR o iR . 1812 i A8 4n PEST/ %
Ry, IR 16 AMBAESE MEAT T A SWOT 44T, mZMEHEE T “2 BB =
J7 VGHE+ 577 b mT 18 3+ S5 0 e Sk b T BE AL BMIE R IR BE AR N O TR VI s il
AT L e AR BRIR M BRI R . Omega—3 7 FIEA (4FEH vs. HWM=EE2 ERIER,
TBEWRIE T NY03 78 “ LR HHAR” Al “ RREWBCRILA” ERIEE ARSI s
&5 NHIE RN MERWE S RIEIRAL T e M 5dE S k.

o 2. MR 7 #T (Financial Feasibility): F|FH Excel. Python ¥ 7 ZFiiiimdt N 1&
S NHISIEMAER, didERES T ISR (DCF) f5{E. EMEMMEZRSIREE
BAMEHBEWNRSITN, 46830, ECRE. SRR F5] ARIMA =46 Fl
ANFEIERE CanEff . A, EMmE. BRD FTREERHZE (ROI) METPEH .

o 3. HBEEFERSHAMMEM (Consumer Demand & Cost—Benefit Modeling) : i id X}
ik 10 T3 AL A AR P PR AT SO S E BRAHT, FEHEA B A0 P E R . 5
Python (Jupyter Notebook) XJH /7 KREEIKFHF R (UM FEEUREE . ahi s . DHRGIERH
RS A BT TIE SN, KB “ThRGIEH” X IGSEEEALR 52 m bt “MAS BURE” &
40%. EXNRIFES TEHANEMFIRPIR (NPD) MHEIRACE, {88 E ERmham
mERIEE, itk TRPIBERA (CAC) .



4. TTMMTE R EAE R Omega—3 AHICTZ ST I IR I 245 BELIE 9 B ANV 9% 3 20 A LA
TIHEBWN . DU S N WA P B 2R 20 AR5 5 T T 708, R i e sk Ak
FARGEL T (Aker BioMarine) . fajlfT\kpy = [EPRIIE (IFOS/TKOS/ORIVO) # Ak Atk
CAERRTE =, XTHGE SRR i, PR e oo [ Tl . SCE D0 5 AN, Tmall,
PDD “F& M PR Y B4 F 300%, GMV B3 30%, &Mk 70%.

5. BEXT AR R G T A, PR DR AR (IR R AREIME 2D, SHRIRAIE
P (IR B il ) R BN S S 4 FE (Aker BioMarine fi#ifahA) , LI EREY
B, mEARRAETRT M 50%, MIEEFRAR 0% L (FPOREEFE-TWTA) .

6. I FRMMEAHZ G s, TR B 5548 (&3 ESC B AI4TE), Eids s
AWR BRI H . Al HREE FORIREE R (W Eco—Harvesting A1) , ¥ 5 A 18 5 A 25 4%
ahE, Bk E R AT RFEIE G, SR T S R B S RS, B i R AN
PR BT R . B REANAE 20%, KOC N ARAZ 28 200%.

EE=EBRARAT (Cloudrooms Co.,Ltd) W, HE
[ B 1 77 2 i, 2B 2024.1 —2024.12

1. THthESHER MR (Market Analysis & Asset Financial Due Diligence):
I A G BFAEEN G (W1 ONS. Zoopla) B BN FAE ST 2 WM& HF 5 i sp flL 5 it s
AL, R A AR R SR T AR AL G I 1 s, R Excels Python XA JF()
e, ZEXNEEGRREITRER B S EFH a8, FHARESI L

(Rolling Forecast Model) , 8 3-6 4N B WM X B & shiats, HEFHRZFEIE 70%.
RNAE WA B E OIS IR B R, AOHEBA TR A FIREHESE R, S 2
Pt R Al 7 AR IE GO TUHA S a2 (Rental Yield) AT RS, A% R
BT BRI BN I Z B

2. ME%BE S5 m A8 (Financial Operations & Cost Control Analysis): 1E4Hic
KX R MBS A TSR K. 2/ Excel. Alteryx Ml SQL JEMIEHr T L
FEZ Sl QI TS ME IR, DIEEEEREER. BAFEREEAE (Cost per
Occupied Room) FIZ P &Ml RERBSINIEI (KPIs) . JHIIX4EE. fRIESEE AT
WH AT RN T, SO SFEURARE S & PR B AR OB AR &, PR TR
W, RATAFIKBE BRI T 6%IEHe Tt 7 3 H 58 P = 1iabraes .

3. EF T IR E b B A R B AR S S S 1L TS AR . X 300ty
HRAEHATTH AT (Excels Python) , FHF&GEREVIR, KIEGAMAEMKL, By
FAENE “—M A (All-inclusive) ” . “EEITR” A “YRAB0EROEE " 7R EURE
mHID 50%. MR B T AR RS BRI ERURT, MHEUIA TR A HIZER
Ak AN IR BT R0 TS 8RR, AR 24w 3R HUEE B A R AR R0 A B

4. KB AMEREST HHME AFRITIR S TeAk, WEMEZE TR, B KYC
B E P T RINAES R EE. 4R BEWEaies CnFlER) Hx @
WRBAT D Eid . RIS LBINATR “—uh 2”7 SCRF (R NESR . K E &R
%Il (Deposit Protection Schemes) ) , B IHREIL 98%, EWRETF 20%.



o 5. EHITRRIL LW 5l B A AT L E AL S AR R AR UG, FRERALER N A [ B 2 A K [ B
RIVE BTG TR, B /NH. Spareroom. FfE#-HE % 577 4 6 5 ik 500+
HAREF, SLORME R 25%.

o 6. WMARSHATYIMEZ U . WRIEHHE . 20l LR MLU K2R A E S A T
B TAGTERE. R X BORAT I, A O [ B 7 B AR AR T 2 [ A BRI AT 93 A
—HEAFRAE. FHEANROMRSREHRRT OKEFHEE .

KEF R EBITER (Lloyds Banking Group) ©, EH
F I E S AGmE S A o B, 2B 2023.1 - 2023.6

o 1. HUEEB S E (Data cleansing & Integration): RGN, HHIFEAKBRIT R
G EARAE, WS SR AR K S R XA T A RIS T B E T 4
PRI, P WiE A1 R 5 B R A SR VERE A BEAT KYC JRIU, Xt 3 kiUifl R4
R 5 B ARAT R S P AT B eiA . TR, RIRVETR 5 54T APP $:1E.

o 2. BIESITERLEZAR (Data analysis & Insight Generation): iz Python fll Stata
ETHR, XAKMEFRIE. FEHLERAR. KRBT EG TS LT SIBR I & s B4R
PEHCREBE 465 B ERSTINMER I, A5 STPURI SR AL 2 i 7 A0 XU 7 28 ) W 2 32

FFo

o 3. BF O EEBHAMS¥HT (Customer Segmentation & Profitability Analysis): J 7 JF
J& T — I BERATR T AR IE . J2H SQL KA HE G R SR T 10
JIZABEPZ ik 5K FER, 44 Stata ITEINB P EmAMNE (CLV) FEAL
BFREBAPWE. @it otr, MR RE. By AREAFRE I ERES, KILET 20%H)
EER P IR T I 60% 0T IRIE, HESNERAT B XA R 7 2 2SIt 72 540 7= a4 A0 AR
25 B B

o 4. BAEF M5 (Data visualization and reporting): f# ] Echarts/ Power BI/
Excel F LRI R AR IR . GFAMEZHREBEM Ik . B &EEL BUl
KEZ i ERIEA, BRI AE W T AR g, BB, 2298 8HE
A R FH £ e T

o 5. MRS ERIIMBOR BN R OME, FHEESEE R R, SROE R SRy 2 S ek
[V

BRERMEREFRAH BR, ¥H
i H I 751555 B PE, i 2021.1-2021.6
o [FFEARES. FIRAAHICE B LN, WS T SRR SRR E AT,
T S B8 A R0 S B 78 I E ]
o [APHAEHUK B T2
» 1. Z5HBRAES AR S22, I bR BT A 22 RR HE BT ZEHE I R K BH fE
AKRETHRINE , WL S5 HEN R = RBOR A, KR A PR 10%. 10t pg . H
i~ L= REeAR, WisRaEE. EAs. Be®rs. BF. RA%ERE,



ST BEWE 55 Mty 38 Excel A Stata b Py s SMSOK R B G #EAT 70 B, IR
7 G BUE IR R R R . BT s R, it 7 &R RATEGR O T4
ARG, 2K RSO R R R 3 R/EERTTHE 5 R/4F, BEUGE T UH EIE 5
AR

» 2. WHWIH, JS7AEFH Excel I Python #5747 52800 H W 5611 B, 405500
JEARE. AN, WEABRERATIE WFEMB, FrguRgaotr. 25T
SN BRI R R AE T R, B R AL IR AN [F SR 7 S T H R R &
(IRR) FMEFIZEDK HHIEROEW, IR 24 H SRR 85 %
. EE%RAH, T EBRERE 20%.

= 3. PrREESREEAA S SR N RS AR I AT RCE AR, A VAL kRIS R Ok ot
GRS RN R A FIHE SR AR AR L K, R R RSB SRR 1%,

TUEERE (BB BRAF g, $HE
PP R SE, 2] 2020.8 —2020.10

o Xf 20 ZAMEAEMMET TP TR BAE, JFHEM T 2 MRS EISH IS .
HINEIE SRR R RO, EREAH T IRAF/ TG EIR, IF 0 Rk R S E R B S5

fhE, TEBH&NHE
BE:

hC-REE, JEE-RA-HEE 6.5 (2019) 5 HC-¥1%#.

g &5 3:1 8

LEIEMGE T 08, W55 f@ i (Excel. Stata. Alteryx. SAP-FI/CO. Python. SQL.
Cursor. Power BI. JIRA) ;

20080, B gmiE A= i R A0 (Adobe E 4. MockingBot. Midjourney. Stable Diffusion) ;
3AEL I LS Ak &7~ (PowerPoint. Word. Zoom. Teams. Tencent Meeting 56)

B
FSVEE. T EHEEM; R ESH; LFNEOESwE; W50 .

MEFIR
1. B A EAH Mt S HESHFEWE: DAl RE HAr (SDGs) M@, B SR fF ok % [
FOUEAAT . X, R X TR A P22 A R n) R P AE R R T &R (G E)(E[H 414)

2. Wi 7 ST AN TR GRS 2. (B 5H)(HE L)

P

1 iRAT: RTEAL 20 BAEK, LHEEEEHSLTBUAEUR, R ESBRME JHAL b2
FEPE (CEEE. £E. BE. MmE. #E. Y. mEF. QTR EmR. fET. . s
MoV, ELRIE . FEIRZETV. FU/RE . DHEG, HHEIH., &, BE. B BRAR



2. HEEAR: QIR BRSO Z RPN A R, RoREE ST e R E KR E
N2 E A2 RIS YRS br SMEYE, £/ 1. Blibili. QQ FE &2 M AT &
o= E A

3. Wb # A . EEREGFASARIRARANE: 5 /NLH/RF/ G B E B 218, 0%
MAFIHTRT R Tolky BRI IG R K R APP,  [RIIN Dy ELIR RV 9 3 1R it it 25 26
G DA KRN FH S eRlly, S5 N NIRIACE, R 10 5 AR,

MNBG

PEFEEREREFBUA UM S LE: AEXEFEBREE B-1/B-2 BERITRIE (104
ZRER) , G EGL A TAESE (PSW) EREAEBRE S T 244, MG 3L
AR J63E RN ) FE AT S TELR, RfBRER 20 RE, FEHNADIEHER
AT S 5 85 SCACIE N A AT IR R E 7T

I BRREESZHILERRAE: S ZFEdE i 5 T E (W Excel, Stata, Alteryx,
SAP-FICO, Python, SQL, Power BI, PowerPoint Z555) DIN X 2 M35 S5k DAEHEIXE)

(Data-driven) NiZ.0», FHHIEH. S0 &5 B0, XKETigiigE. e LT
B, BFARREH (CRM)  FRIMAETETS R A 5 AR B A 2, AR EA R 470k &%
MV ST, BRI MO AR EUAT L. TR, 72 AR AR R H A

o
Aeo

BUARIEHE Mg AR EMEITG S WAEERRG, AARERFERM RIS,
XS LA — 22 AN, TPV AR RS A ANS o S A e i . TARME B SERRE, EEA
o BEUE. BB, WEHRIR. Brihe. BB A T BES EARE R, fEi iR
HEA. RIS, IR R URARE AN DT & 2 S IR SR (U Bilibili
Youtube) , “EFoibdE, HifEEE. A% RIEFHEEIHREANFEN S, REWENRIAN A,
et N L, ARERE G AN BB AR, 8O0 T8 RS AL B br, £ B BE2
FIEEI SO, BREAE 75 T ik e AR k.

ghig . PNV AJERXUA R ES AT, WA A AN TEE S AR A FERIRIRN, DL
G FRERN S S IS S AT, KRAGRERNHLCNENHE, RSB ARSI A
KR, SEBLRURR L 5 2 N A A
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