Xuewei Xia
Dongguan, China | Email: xuewei.xia2022(@gmail.com | Tel: (+86) 15692415369 |

PROFESSIONAL SUMMARY

Data-Driven E-Commerce Professional with expertise in product management, cross-functional collaboration, and
process optimization. Adept at leveraging analytics (Google Analytics, Excel) and CMS systems to enhance product
data accuracy, improve website discoverability, and drive operational efficiency. Proven ability to lead projects, analyze
datasets, and optimize workflows to meet business goals.

WORK EXPERIENCE

Sales Advisor | Estee Lauder, London, UK May 2024 — Jan 2025

e Customer & Data Management: Utilized CRM systems to track client purchases and preferences. Gathered and
analysed customer feedback at the counter, addressing concerns to maintain relationship, improving personalized
service and retention (2-3 loyal customers/month).

e Cross-Functional Collaboration: Partnered with the marketing team to promote the brand’s national events and
sales, attracting a larger customer base and exceeding event day sales targets by over 20%.

e Designed & executed a training program on Chinese consumer preferences, coaching team members to optimize
sales approaches for this demographic. Resulted in 12+ new Chinese members/month and increased loyalty through
tailored promotions.

e Process Improvement: Analyzed customer feedback to resolve pain points, enhancing brand loyalty and event-day
sales by 50%.

Digital Content Support | Paul Smith, Nottingham, UK Mar 2023 — Sept 2023

e Conducted daily site audits to monitor website performance, identified discrepancies (e.g., broken links, missing
product data), and coordinated with I'T/content teams to resolve issues within 24 hours, ensuring 99%+ operational
uptime.

e Catalog & SEO Optimization: Managed product data in Magento CMS, optimizing metadata and images for SEO,
improving search rankings and discoverability.

o Data Analytics: Generated weekly e-commerce reports using Google Analytics, providing actionable insights to
enhance digital marketing strategies.

Content Specialist | OPPO, Dongguan, China Dec 2020 — Jun 2021

e End-to-End Project Leadership: Led the development of OPPO Vietnam’s after-sales website, which included

conducting user research, designing the content, and overseeing the prototyping process.

e Analyzed user behaviour data (click-through rates, bounce rates, session duration) to identify top-performing
content themes and structures. Increased customer conversions by 30% through data-driven content optimization.

e Market & Performance Analysis: Led APAC team performance reviews by analyzing site data and market trends,
developed regional growth strategies. Mentored team members on data-driven decision-making, resulting in
operational efficiency and 15% sales growth.

e Team Collaboration: Partnered with marketing team to develop promotional zones on website, featuring pop-ups
and sticky banners that drove more offline event attendees

¢ Coordinated with customer service teams to develop hotline customer service questions bank. Improved problems
solving SOP, achieving 98%+ customers satisfaction rates.

Product Specialist | Zappos Family of Companies, Dongguan, China Jun 2016 — Oct 2020

e (Catalog Management: Leveraged the CMS system to process over 2000 SKU per month (Covering apparel,
accessories and other consumer goods) with 99% accuracy.

e Developed standardized data entry protocols that reduced processing errors by 25%.

e Process Improvement: Employed project management strategies for internal and external team collaboration.
Established standard communication templates and held bi - weekly online meeting to guarantee projects were
completed on time and met high - quality standards

e Directed data-driven customer service enhancement projects. Utilised Excel functions for in-depth analysis,
uncovering key insights to inform and improve service strategies.

e Developed a standardized email advertising strategy with the customer service department, through effective
communication and joint problem-solving, resulting in a 7% reduction in negative customer feedback.

e Created training materials and coached 15+ team members on CMS best practices, improving team productivity by
20%.

EDUCATION
University of Nottingham, Nottingham, UK Sept 2021 — Dec 2022
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Master of Arts: International Media and Communications Studies Achieved Grade: Merit
Main Courses: Issues and Challenges in Contemporary Media, Media and Cultural Industries Practices, Technology and
the Transformations of Communications, Gender Sexuality and Media

Guangdong University of Finance & Economics, Guangzhou, China Sept 2012 — Jun 2016
Bachelor of Arts: Journalism Achieved Grade: 2:1
Main Courses: Mass Communication, Advertising, Public Relations, Industrial Economics, Social Research

SKILLS AND CERTIFICATIONS

Technical Proficiencies: Microsoft Office Suite, Google Analytics, SEO, CMS(Magento)
Languages: English (Advanced), Mandarin (Native), Cantonese (Native), French (Basic)
Certification: The Fundamentals of Digital Marketing (Google Digital Garage, 2023)
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